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ROW TO RAISE

RAISING AWARENERAISING FUNRBRAISING HOPE




TALISKER

ABOUT THE RACE N IISKY

The TaliskewWhiskyChallenge is organised by Atlantic Campaigns. Since
1997 this ocean rowingce, oveiB000 miles (4800kms) has been run from

La Gomera, Canary Islands to English Harbour, Anfigiseannualace

begins in early December, with up to 30 teams participating from around
the World. Rowers have to cope with blisters, salt rashes, sleep deprivation
and rowing around the clock for weeks on end, facing all the raw elements
of the Atlantic Ocean.
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a small cabin for protection against storms. All the boats are equipped at
the start of the race and cannot take any repair, help or food and water
during the crossing. The world record to cross the Atland8 asys(this

was a solo crossing in a concept class btted)average is 60, and the
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Kelda is going to attempt to achieve this not only as solo competitor but

also as the first ever adaptive person to ever attempt the challenge as a a;ii’g;f;.;llc
solo. carmeaicrs |
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In December 2018 Kelda Wood will be attempting to become the first ada
person to ever solo row the Atlantic from East to West as part of the Talis
Whisky Atlantic Challenge.
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facing life changing injury, illness or trauma. She hopes to raise awarene
serious mental and physical trauma may be life changing, but it doesn't he
to be life ending.
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the vast ocean and at the mercy of the elements, until the race comes intc
final stretch 4690 days later.
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La Gomera
28°N, 18°W

THE ROUTE ok

17°N, 61°'W
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ROWING FOR A CAUSE
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Throughout the challenge Kelda aims to raise awareness about the Glﬁmﬁﬁm @u[l g

charity she set up 6 years ago called Climbing Out! Throwing a ftﬂ*fﬂmmm ife. changing inry and liness

Climbing Out runs 5 day outdoor activity programmes aimed at rebuilding
confidence and self esteem in young people facing life changing injury,
illness or trauma.

The programmes are fully funded by Climbing Out and are available to
young people aged 180yrs. The charity also provides the opportunity

for long term friendship, support and personal development, and really is
changing the lives of young people.
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https://youtu.be/OvDUmGk4 VA



https://youtu.be/QvDUmGk4_VA

Each day Keldaisontheocga SQf f 0SS NE 2
different person. The aim is to share stories and ﬂ’ s
raise awareness about the relevant support ;
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when she was 11years old and left with a semi

paralysed right side as a result of nerve damage.

And yet, earlier this year on a Climbing Out
programme, amongst other things, she did a 20ft
jump into water.....and she can't even swim!!!
Denisa then said

This programme has made me realise that just
0SOlIdzaS LQYS KIR OFYyOS
things

ThroughRow to Raise/e aim to give many more
young people just like Denisa the confidence to
believe in what they can still achieve, no matter
what challenges they've been through.




PARTNERSHIP OPPORTUNTI

To make all of this possible, Kelda firstly has to get to the start line! To do this
she needs to raise a budget of just over £100,000. Not a penny of the money
aKS NIXAasSa F2NI/fAYOAY3I hdzi 6Aff 0S
for corporate partners to come on board and join the Row to Raise Team.

To be part of this amazing challenge we have a number of partnership
packages that may interest you.




THE BENEFITS

A The opportunity for your company to be part of a record setting
attempt across one of the toughest oceans.

A The opportunity to make a difference to the lives of young people
facing significant mental and physical trauma.

A Raising public awareness of your company through global, national
and local PR and social media generated not only by Row to Raise
but also the expert race organisers.

A Company branding opportunities on the boat, clothing and
equipment which will be filmed and photographed during the build
up, during the race and after the race.

A Opportunities to use the boat at an event or location designated by
your companybependent on package chosen)

A Opportunities for talks by Kelda post the event to your company.

A The opportunity to help raise much needed funds for a worthwhile
causeg Climbing Out.

And most importantly the opportunity to be part of the Row to Raise
Team in ensuring Kelda crosses the line after rowing an amazing 3,000
miles across the Atlantic Ocean single handed!



PUBLICITY

The race gets Global Press Coverage and with Kelda

aiming to become the first adaptive solo crossing we

hope to generate much more..

A Over 1,644 pieces of international coverage

A Across 40 different countries

A PR Reach to more than 3 billion people globally

A Documentary planned by organisers with previous
documentaries reaching more than 17 million in

more than 20 countries

A Documentary planned to document every stage of
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LEAD PARTNER
(Sum Negotiable)

A Company logo in prime position on both sides of the boat, providing
extensive exposure

A Company logo to be worn on all clothing throughout training, the
challenge, and during all press and fundraising eveoitschest position

A Opportunity to arrange a boat launch to announce your partnership

A Company logo and weblink on the Row to Raise website in a prominent
position

A Extensive media exposure as Lead Partner in press releases, at associated
events, regularly on social media and throughout the challenge while
tracking the boats progress

A Appearances, motivational talks and presentations by Kelda, as required
by your company post event

A Personal updates from Kelda throughout the campaign
A Invitations to all fundraising events
A Race Photography and Filming Access

A Additional benefits tailored to your company can be discussed



GOLD PARTNER
(£10,000)
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A Company logo to be worn on all clothing throughout training, the

challenge, and during all press and fundraising evenitssleeve
position

T

Company logo and weblink on the Row to Raise website

T

Company Name/products regularly promoted in press releases,
social media and throughout the challenge

A Talks to your company post event about the challenge
A Personal updates from Kelda

A Invitations to all fundraising events

A

Race Photography Access

LI2aAlbGAzy 2V




SILVER PARTNER
(£5,000)

A Company logo on the boat
A Company logo and weblink on the Row to Raise website

A Company logo to be worn on the back of clothing to be worn
during the race

A Company mentioned in press releases, on social media and
throughout the challenge where possible

A A talk to your company post event about the challenge
A Personal updates from Kelda

A Invitations to all fundraising events




BRONZE PARTNER
(£2,500)

A Company logo on the boat
A Company logo and weblink on the Row to Raise website

A Company mentioned on social media and throughout the
challenge where possible

A Invitations to all fundraising events
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A Your company logo on the oar/ene of the most visible pieces
of equipment.

A Your company mentioned on social media

£500 CLUB
(£500)

A Your company logo on the boat

FUNDRAISING PARTNER

A There are many other ways in which you can support Kelda sc
please contact us to chat these through




EQUIPMENT PARTNER
(Various)

Alternatively you can help us by purchasing some of the equipmen
Kelda will need on the boat for this challenge and be recognised or
the Row to Raise website, have a website link, gain social media
activity or we can promote your company/product via other
promotional opportunities, which can be discussed.




