
PARTNERSHIP PROPOSAL

RAISING AWARENESS ςRAISING FUNDS ςRAISING HOPE  



ABOUT THE RACE
The Talisker Whisky Challenge is organised by Atlantic Campaigns. Since 
1997 this ocean rowing race, over3000 miles(4800kms) has been run from 
La Gomera, Canary Islands to English Harbour, Antigua. This annual race 
begins in early December, with up to 30 teams participating from around 
the World. Rowers have to cope with blisters, salt rashes, sleep deprivation 
and rowing around the clock for weeks on end, facing all the raw elements 
of the Atlantic Ocean. 

YŜƭŘŀΩǎ ōƻŀǘ ƛǎ ǎŜǾŜƴ ƳŜǘǊŜǎ ƭƻƴƎ ŀƴŘ Ƨǳǎǘ ǳƴŘŜǊ ǘǿƻ ƳŜǘǊŜǎ ǿƛŘŜΣ ǿƛǘƘ ƻƴƭȅ 
a small cabin for protection against storms. All the boats are equipped at 
the start of the race and cannot take any repair, help or food and water 
during the crossing. The world record to cross the Atlantic is 35 days (this 
was a solo crossing in a concept class boat); the average is 60, and the 
ƭƻƴƎŜǎǘ мнлΣ ǘǊǳƭȅ ƳŀƪƛƴƎ ƛǘ ǘƘŜ ǿƻǊƭŘΩǎ ǘƻǳƎƘŜǎǘ ǊƻǿΦ 

Kelda is going to attempt to achieve this not only as solo competitor but 
also as the first ever adaptive person to ever attempt the challenge as a 
solo. 

(Ref:TWAC) 
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In December 2018 Kelda Wood will be attempting to become the first adaptive 
person to ever solo row the Atlantic from East to West as part of the Talisker 
Whisky Atlantic Challenge.

{ƘŜΩǎ ǘŀƪŜƴ ƻƴ ǘƘŜ ŎƘŀƭƭŜƴƎŜ ǿƛǘƘ ǘƘŜ ŀƛƳ ƻŦ ƛƴǎǇƛǊƛƴƎ ŀƴŘ ƳƻǘƛǾŀǘƛƴƎ ƻǘƘŜǊǎ 
facing life changing injury, illness or trauma. She hopes to raise awareness that 
serious mental and physical trauma may be life changing, but it doesn't have 
to be life ending.

YŜƭŘŀ ǿƛƭƭ Ǌƻǿ ƳƻǊŜ ǘƘŀƴ оллл ƳƛƭŜǎ ŀŎǊƻǎǎ ǘƘŜ ǿƻǊƭŘΩǎ ǎŜŎƻƴŘ ƭŀǊƎŜǎǘ ƻŎŜŀƴΣ 
ǘƘŜ !ǘƭŀƴǘƛŎΦ hƴŎŜ ǎƘŜ ƭŜŀǾŜǎ ǘƘŜ ǎŀŦŜǘȅ ƻŦ ǘƘŜ ƘŀǊōƻǳǊ ǎƘŜΩƭƭ ōŜ ƻƴ ƘŜǊ ƻǿƴ ƻƴ 
the vast ocean and at the mercy of the elements, until the race comes into its 
final stretch 40-90 days later. 

hƴŜ ǿƻƳŀƴΣ hƴŜ ōƻŀǘΣ hƴŜ ŎƘŀƴŎŜ ǘƻ Ǌƻǿ ǘƘŜ !ǘƭŀƴǘƛŎ 9ŀǎǘ ǘƻ ²ŜǎǘΧΦ 
²ƻǳƭŘ ȅƻǳ ƭƛƪŜ ǘƻ ōŜ ǇŀǊǘ ƻŦ ǘƘƛǎ ŎƘŀƭƭŜƴƎŜ ŦƻǊ ŀƴ ŀƳŀȊƛƴƎ ŎŀǳǎŜ ΧΦ



THE ROUTE

La Gomera 

Antigua
3000 M

άaƻǊŜ ǇŜƻǇƭŜ ƘŀǾŜ ōŜŜƴ ƛƴǘƻ ǎǇŀŎŜ ƻǊ ŎƭƛƳōŜŘ 9ǾŜǊŜǎǘ ǘƘŀƴ ƘŀǾŜ ǊƻǿŜŘ ǘƘŜ !ǘƭŀƴǘƛŎέ (Race organisers TWAC)



ROWING FOR A CAUSE 
Throughout the challenge Kelda aims to raise awareness about the 
charity she set up 6 years ago called Climbing Out!

Climbing Out runs 5 day outdoor activity programmes aimed at rebuilding 
confidence and self esteem in young people facing life changing injury, 
illness or trauma.

The programmes are fully funded by Climbing Out and are available to 
young people aged 16-30yrs. The charity also provides the opportunity 
for long term friendship, support and personal development, and really is 
changing the lives of young people.

ά/ƭƛƳōƛƴƎ hǳǘ Ƙŀǎ ƎŜƴǳƛƴŜƭȅ ŎƘŀƴƎŜŘ Ƴȅ ƭƛŦŜ ŦǊƻƳ ǘǊŜŀǘƳŜƴǘ ǘƻ ƳƻǾƛƴƎ 
ƻƴǿŀǊŘΦ LǘΩǎ ǎƘƻǿƴ ƳŜ ǘƘŀǘ L ŀƳ ǎǘƛƭƭ ŎŀǇŀōƭŜ ǘƻ Řƻ ǘƘƛƴƎǎ L ƴŜǾŜǊ ǘƘƻǳƎƘǘ L 
ŎƻǳƭŘΦ ¸ƻǳΩǾŜ ǊŜŀƭƭȅ ƘŜƭǇŜŘ ǘƻ ǎƘƻǿ ƳŜ Ƙƻǿ ƭƛŦŜ Ŏŀƴ ōŜ ŀƎŀƛƴέ Nic Wouters 

tƭŜŀǎŜ ǘŀƪŜ ŀ ƳƻƳŜƴǘΧ

https://youtu.be/QvDUmGk4_VA

https://youtu.be/QvDUmGk4_VA


A DIFFERENT 
PERSON EVERYDAY
Each day Kelda is on the ocean ǎƘŜΩƭƭ ōŜ ǊƻǿƛƴƎ ŦƻǊ ŀ 
different person. The aim is to share stories and 
raise awareness about the relevant support 
ƴŜǘǿƻǊƪǎ ŀǾŀƛƭŀōƭŜΦ {ƘŜΩƭƭ ōŜ ǊƻǿƛƴƎ ŦƻǊ ȅƻǳƴƎ 
ǇŜƻǇƭŜ  Ƨǳǎǘ ƭƛƪŜ 5ŜƴƛǎŀΧ

5Ŝƴƛǎŀ !ƭƛŀ  ǿŀǎ ŘƛŀƎƴƻǎŜŘ ǿƛǘƘ ŀ ōǊŀƛƴ ǘǳƳƻǳǊ 
when she was 11years old and left with a semi 
paralysed right side as a result of nerve damage.

And yet, earlier this year on a Climbing Out 
programme, amongst other things, she did a 20ft 
jump into water.....and she can't even swim!!!  
Denisa then said 
άThis programme has made me realise that just 
ōŜŎŀǳǎŜ LΩǾŜ ƘŀŘ ŎŀƴŎŜǊΣ ŘƻŜǎƴΩǘ ƳŜŀƴ L ŎŀƴΩǘ Řƻ 
thingsέ

ThroughRow to Raisewe aim to give many more 
young people just like Denisa the confidence to 
believe in what they can still achieve, no matter 
what challenges they've been through.



PARTNERSHIP OPPORTUNTITES 

To make all of this possible, Kelda firstly has to get to the start line! To do this 
she needs to raise a budget of just over £100,000. Not a penny of the money 
ǎƘŜ ǊŀƛǎŜǎ ŦƻǊ /ƭƛƳōƛƴƎ hǳǘ ǿƛƭƭ ōŜ ǳǎŜŘ ǘƻ ŦǳƴŘ ǘƘŜ ŎƘŀƭƭŜƴƎŜΦ {ƻ ǎƘŜΩǎ ƭƻƻƪƛƴƎ 
for corporate partners to come on board and join the Row to Raise Team.

To be part of this amazing challenge we have a number of partnership 
packages that may interest you.



THE BENEFITS 
ÅThe opportunity for your company to be part of a record setting 

attempt across one of the toughest oceans.

ÅThe opportunity to make a difference to the lives of young people 

facing significant mental and physical trauma. 

ÅRaising public awareness of your company through global, national 

and local PR and social media generated not only by Row to Raise 

but also the expert race organisers. 

ÅCompany branding opportunities on the boat, clothing and 

equipment which will be filmed and photographed during the build 

up, during the race and after the race. 

ÅOpportunities to use the boat at an event or location designated by 

your company (Dependent on package chosen)

ÅOpportunities for talks by Kelda post the event to your company. 

ÅThe opportunity to help raise much needed funds for a worthwhile 

cause ςClimbing Out. 

And most importantly the opportunity to be part of the Row to Raise 

Team in ensuring Kelda crosses the line after rowing an amazing 3,000 

miles across the Atlantic Ocean single handed!



PUBLICITY
The race gets Global Press Coverage and with Kelda 
aiming to become the first adaptive solo crossing we 
hope to generate much more..  

Å Over 1,644 pieces of international coverage 

Å Across 40 different countries 

Å PR Reach to more than 3 billion people globally 

Å Documentary planned by organisers with previous 
documentaries reaching more than 17 million in 
more than 20 countries 

Å Documentary planned to document every stage of 
YŜƭŘŀΩǎ ƧƻǳǊƴŜȅΦ 

Ref: TWAC 

The countries covered by the race publicity 



LEAD PARTNER
(Sum Negotiable) 

Å Company logo in prime position on both sides of the boat, providing 
extensive exposure

Å Company logo to be worn on all clothing throughout training, the 
challenge, and during all press and fundraising events ςon chest position 

Å Opportunity to arrange a boat launch to announce your partnership 

Å Company logo and weblink on the Row to Raise website in a prominent 
position 

Å Extensive media exposure as Lead Partner in press releases, at associated 
events, regularly on social media and throughout the challenge while 
tracking the boats progress 

Å Appearances, motivational talks and presentations by Kelda, as required 
by your company post event

Å Personal updates from Kelda throughout the campaign 

Å Invitations to all fundraising events  

Å Race Photography and Filming Access   

Å Additional benefits tailored to your company can be discussed



GOLD PARTNER 
(£10,000)

Å/ƻƳǇŀƴȅ ƭƻƎƻ ƛƴ ŀ ǇǊƻƳƛƴŜƴǘ Ǉƻǎƛǘƛƻƴ ƻƴ ōƻǘƘ ǎƛŘŜǎ ƻŦ ǘƘŜ ōƻŀǘΩǎ 
hull  

Å Company logo to be worn on all clothing throughout training, the 
challenge, and during all press and fundraising events ςon sleeve 
position 

Å Company logo and weblink on the Row to Raise website 

Å Company Name/products regularly promoted in press releases, 
social media and throughout the challenge

Å Talks to your company post event about the challenge 

Å Personal updates from Kelda 

Å Invitations to all fundraising events 

Å Race Photography Access  



SILVER PARTNER
(£5,000) 

Å Company logo on the boat 

Å Company logo and weblink on the Row to Raise website 

Å Company logo to be worn on the back of clothing to be worn 
during the race

Å Company mentioned in press releases, on social media and 
throughout the challenge where possible

Å A talk to your company post event about the challenge 

Å Personal updates from Kelda 

Å Invitations to all fundraising events  



BRONZE PARTNER
(£2,500)

Å Company logo on the boat  

Å Company logo and weblink on the Row to Raise website 

Å Company mentioned on social media and throughout the 
challenge where possible 

Å Invitations to all fundraising events  



OAR SPONSOR
(£1,000)

Å Your company logo on the oar/s - one of the most visible pieces 
of equipment. 

Å Your company mentioned on social media

£500 CLUB

(£500)

Å Your company logo on the boat   

FUNDRAISING PARTNER  

Å There are many other ways in which you can support Kelda so 
please contact us to chat these through



Alternatively you can help us by purchasing some of the equipment 
Kelda will need on the boat for this challenge and be recognised on 
the Row to Raise website, have a website link, gain social media 
activity or we can promote your company/product via other 
promotional opportunities, which can be discussed. 

EQUIPMENT PARTNER
(Various)


